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$ 4.1 Trillion 7.3% 1.47 Billion Average Age 28 years

GDP: 3rd largest GDP Growth Population the world's youngest
in the world (PPP) World's Fastest and largest workforce

Rising income for youth increasing consumption

Indian Plastic Industry

Processors -
USS Mill Exports d
Headroom to Grow 94000 $ Million P )| Imports(¥)

Production
India's 9 Lakh Cr Polymers 3400 20000

Plastic consumption ($97 Billion)

16 kg / year / head Finished Goods 9300 7250

Employment
International 5 million Jobs Moulds 500 1000

average Processed
S0kg/year/head | vyiqin 28 MillionTons | Machines 250 400

Recycled 20 Million Tons
Plastic industry is ~2.5% of Indian GDP

Western India leading in Manufacturing

\ L/
West North East

South
10830 KTA 3243 KTA 2570 KTA 979 KTA

61% 18% 15% 6%

Plastivision in Western India, Mumbai , the Financial capital of India

Plastivision India 2023 Trade Show Profile

1238 234,000 @ 102
Exhibitors Business Visitors Hosted Buyers 1 1 0,000

from Footfalls from from
sgm.

20 40 0 84 26 the total exhibition area.

Countries Towns & Countries Countries

Visitor Profile Visitor Demand

[ Self- employed / Business owners

[l Machinery
B Managing Directors / Board Members

M Auxiliary Equipments
M Operation & Production Managers

DEMOGRAPHICS OF DEMOGRAPHICS OF B Raw Materials
PLASTIVISION 2023 [ Department & Group heads PLASTIVISION 2023 [ Moulds & Dies

B Semi Finished / Finished
[ others

[l Salaried workforce
[ Consultants & Govt bodies
[ others




Concurrent Events

*Connect CEOs & industry leaders

‘Exchange leadership perspectives

*Discuss industry challenges & opportunities
‘Explore future growth strategies
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Discover Al applications in the plastics industry *Reconnect plastic engineers & alumni
*Improve productivity & quality *Build professional networks
*Explore Al-driven automation ‘Exchange knowledge
L *Use Al to simplify everyday business operations L ‘Explore career & business opportunities
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*Target 250,000 pledges *Recognise industry excellence
‘Promote responsible waste disposal *Celebrate innovation & achievement
*Encourage a litter-free environment *Honour outstanding contributors
*Don't Drop It. Bin It. *Inspire future excellence
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*Hear from industry & technology experts
Discover emerging technologies
*Understand market trends

Explore future growth opportunities
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*Connect with industry experts *Connect investors & entrepreneurs
Technical & business guidance *Facilitate funding opportunities
‘EPR, export & compliance support *Build strategic partnerships
*Practical solutions to business challenges *Support innovation & growth
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(FUIDED TOUR ONGenlext
-E>.(plore new project opp_ortunltles *Connect the next generation of plastics industry leaders
*Discover relevant machlnery & technology *Encourage fresh ideas, innovation & entrepreneurship
*Connect with solution providers *Build networks with young professionals & entrepreneurs
‘Make informed investment decisions *Prepare GenNext to lead the future of the industry
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p 14 (Injection / Blow Moulding)
*Connectindustry employers with skilled talent *Explore new project opportunities
*Explore job opportunities across the plastics industry -Discover relevant machinery & technology
-Fac_:llltate direct interaction between employers & candidates -Connect with solution providers
*Build the workforce for industry growth . . .
L ) k-Make informed investment decisions




Concurrent Events
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200+ buyers from 40+ countries *Connect with Banks, SIDBI & NBFCs
*Pre-scheduled business meetings *Working capital & machinery finance
*Connect with global buyers ‘Expansion & project funding
‘Explore export opportunities ) *Financial solutions for growth )
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*Meet successful industry leaders ‘Discover government schemes
*Gain practical business guidance ‘Understand incentives & benefits
Learn from industry experience *Assistance with enrolment
*Unlock growth opportunities *Access growth & export support
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¢CNE DAY EXHIBITOR PLASTIC
POSITIVE
*Opportunity for first-time exhibitors Create awareness about plastics
Affordable one-day participation *Highlight their benefits & applications
*Showcase products to potential customers *Address misconceptions
‘Experience the benefits of exhibiting *Promote responsible use
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*Connect mould owners & manufacturers
*Monetize idle moulds

*Reduce new tooling investment

Create additional business opportunities

RENTA MCu.

*Connect mould owners & manufacturers

*Monetize idle moulds
‘Reduce new tooling investment

*Create additional business opportunities )
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VEER START-UP
T PAVILLION
«Connect employers with ex-Armed Forces personnel *Showcase 100 promising start-ups
*Access skilled & disciplined talent ‘Present innovative products & solutions
-Strengthen your workforce *Connect with investors & industry
*Create second-career opportunities *Accelerate business growth
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*Measure business performance *Connect women industry professionals
*Set clear growth targets *Build networks & collaborations
«Improve productivity & profitability *Encourage leadership
Strengthen key business functions ‘Empower Women. Unleash Growth.
J/ J




Exhibitor Categories

Raw Materials

Additives & Compounds

Ancilliary Machinery

Post Processing Machinery

India Molds Pavillion
Finished Goods

Manufacturing Machinery

Services
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GLOBAL PROMOTION OF PLASTIVISION AT LEADING 100+ SHOWS TRADE SHOWS

The Plastics Show

Disclaimer: This map is for illustrative purposes only and is not intended to 9
represent the exact political boundaries of India.

4 N
@ ROADSHOWS PLASTIVISION 2023 -
8500 Leading Plastic Processors
Hosted Across 35 Roads Shows
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PLASTIVISION 2027
Road shows also being plannedin Africa & Middle East
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Disclaimer: This map is for illustrative purposes only and is not intended to
represent the exact political boundaries of India.




TOP REASONS TO SUPPORT PLASTIVISION 2027

Western India makes over 61% of Plastic

Plastic Positive campaign to save future
AIPMA, established in 1945, is India's largest and oldest apex body for the plastics industry " AMTEC °

ENTREPRENEURSHIP CENTRE

AIPMA is not for profit Association, all resources dedicated for industry cause

AIPMA's AMTEC : Your training partner

AIPMA's Environment Committee : advocating for simplification of EPR regime,
working to improve image of plastic industry

AIPMA's Export promotion & Import replacement Conferences

% Our Supporters

www.amtecedu.org
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Your Voice

Free Stay for Qualified Foreign Buyers

Plastic Positi
astic Positive Register Now Trade Inquiry
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THE ALL INDIA PLASTICS MANUFACTURERS’ ASSOCIATION

NORTH ZONE WEST ZONE SOUTH ZONE EAST ZONE

Plot No. 232, Sector-18,Udyog Block A, 13th Flr,, 4C - Gaiety Palace, Gajraj Signature, Suite # 5E,
Vihar, Phase - 4, Gurugram, Office No.1306/07,Mondeal Heights, 1, Blackers Road, Chindadripet, 5th Floor, 5A, Sadanand Road,
Haryana - 122016, India. S.G. Highway, Ahmedabad - 380015. Chennai - 600006. Kolkata - 700026.

T:+91 124 - 4050 005 / 6 T:+9179-2970 5124 T:+9144 - 4203 0236 T:+91 33 - 4005 0367

E: aipma.north@aipma.net E: aipma.west@aipma.net E: aipma.south@aipma.net E: soumyadeep@aipma.net
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